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THE ROLE OF NETWORKS ON
WOMEN ENTREPRENEURSHIP
IN TOURISM
This study used network theory to examine how
the entrepreneurship orientation-performance
nexus is intermediated by networks women led
tourism firms in West Africa establish with
government agencies, suppliers, and resource
acquisition. Dr Alector Ribeiro, Dr Albert
Kimbu, and colleagues provide empirical
evidence to better understand the importance
of external networks on firm competitive
advantage.
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In relation to policy, governments and development agencies in resource-scarce countries should endorse
educational and training agendas to help entrepreneurs understand how to establish higher levels of
entrepreneurial orientation and cultivate stronger external network ties relevant for business survival and
growth.
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