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Dr Jihwan Yeon and researchers from Pennsylvania
State University and University of Central Florida
examined 61 articles published between 2007 and
2021 about the financial impact of Corporate Social
Responsibility (CSR) within the hospitality and
tourism industry from eight industry-specific journals.  

Overall, many researchers, who have conducted
research in the stream of strategic management,
particularly focusing on investigating the relationship
between CSR and its financial consequences, have
found evidence that CSR provided financial benefits,
but that was not the case in every situation.
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The CSR literature has paid close attention to the effect
of CSR on corporate financial performance (CFP), well-
known as the CSR–CFP link. Based on the instrumental
perspective perceiving CSR as an instrument for
enhancing a firm’s performance, people began to see
CSR as not only a good deed that benefits society but
also a strategy that can benefit the corporation. 

To empirically test this instrumental perspective, many
researchers have investigated whether a firm’s
engagement in CSR activities indeed leads to
improving the firm’s performance. 

Through such investigations, the
CSR literature has acknowledged
that there are still many issues to
explore in the CSR–CFP link. 

The current study, therefore, was
to investigate what has been
done in the TH literature
regarding the CSR–CFP link in
the 2000s and further to provide
future directions for the CSR–CFP
link. 

The current study selected eight
leading and relevant TH scholarly
journals for the proposed
investigation.

Businesses need to embrace corporate social responsibility as one of their core
business functions. Investments in corporate social responsibility must help society,

but they must also improve the company’s value.
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